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The GOOD Outdoor- + Engaged Citizenship

inspired Footwear Lo
Stewardship

and Apparel * Global Human
Company Rights

Timberland &
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Heart
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Mission

Contributing to the

community well-being as

well as sustaining and

protecting the environment

Vision

70 be a world leader in

delivering innovative

solutions to meet human

needs through

sustainability principles.

Values

Sustainability
We create economic value

We strive for environmental healll

We advance social progress

Mind

Heart

Spirit

Promoting reusable
shopping bags

Base of the Pyramid

For SC Johnson, creating
sustainable economic
value means helping
communities prosper
while achieving profitable
growth for the company.

Sustaining Values:
SC Johnson Publig
Report

We believe our
fundamental
strength lies in our

people.
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Mission
Make it better

Vision
7o be a twenty-first
century example for
socially responsible
corporations around the
world.

Values

Humanity
Humility
Integrity

Excellence

$! * 4+

Mind

Heart

Spirit

At our corporate
headquarters,
employees work hard
to make some of the
world's most innovative
products.
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